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Source : https://www.nielsen.com/us/en/insights/article/2015
/understanding-the-power-of-a-brand-name/
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Brand Value Stock Price
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Source: Dutordoir, M., Verbeeten, F. H., & Beijer, D. D. (2015), Stock price
reactions to brand value announcements: Magnitude and moderators
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Case Study : USUn Apple .’
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= Stock Price (LHS) Brand Value (RHS) Source: Interbrand, Bloomberg as of 18 May 2020
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P

“A network that
‘ I “Banking Across Borders* V' SA connects the world”

e e o “Powering Global
Think Different CATERPILLAR e

“Timeless Luxury “An icon of luxury,

RICHEMONT Houses” V& style and speed”
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Source: Asset Plus Fund Management as of 30 Jun 2026
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Portfolio Construction
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Top Picked Stocks Long Term Investment Rare Rebalancing

(High Conviction)

(At least 5 years) (Upon Fundamental Change)
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Past Performance
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Since Inception
YTD 3M 6M 1Y 3Y* 5Y*
(29/06/2020)
Fund Return 13.64% 32.55% 13.64% 7.69% 4.80% 1.30% 7.11%
Benchmark Return 16.69% 15.80%

16.69% 26.42% 17.12% 11.78% 16.86%
Fund S.D. 26.06% 32.04% 26.06% 20.20% 17.25% 18.38% 18.09%
Benchmark S.D. 12.66% 11.81%

12.66% 11.19%

13.45% 14.72%
wanasaduviuluannolnduavgudgunvwanisadudiuluosunnm

Source: Asset Plus Fund Management as of 30 Jun 2026

14.38%
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Portfolio Metric

<

Last 3 Years CAGR 2Y CAGR 2Y CAGR 2Y
EPS Growth FW Sales Growth FW Net Income Growth FW EPS Growth
(2023-2025) (2026F-2027F) (2026F-2027F) (2026F-2027F)

+36% +17% +21% +23%

Source : Bloomberg as of 14 Jul 2026 , Statistics are GAAP Standards which are Adjusted by Bloomberg,
FW 2025 were used as a base to calculate CAGR 2Y FW
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Forward P/E EPS Growth
Company ) 2026 (%)

MICROSOFT
AMAZON
NVIDIA
ALPHABET
CITI
VISA
APPLE

CATERPILLAR

RICHEMONT
FERRARI

Tl ns1aIsnAINII=ainuAINaauIsnUSUIVasULR IngVuagnUaN19:n1SadNU fu Veu:uu lla:/nSe AagwuavedwannIsnadnu

wan1sadudnuluaantlmduaviuguivwanisatudiulusuinm
Source : Bloomberg as of 14 Jul 2026
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“Apple bring the best personal computing experience to all walks of people”

wannnuriia:usnisnelsiusen Apple
¢  Consumer electronics - iPad, iPhone
Apple Inc |Uunda’(uu§6n§umvoaranmnﬁuqsﬁvna‘n'lumsmﬁn ¢ Personal Apple computers — MacBook
llaz9MUngAoUWOINS, BoWIloS la: uSnisaaulauise ®  Servers
®  Computer software — Macintosh

° Digital media distribution — Apple TV,
iTunes, iCloud

GO g Ie Understands “Everything in the World”. B ¢ Q
Search & Explore Watch & Play Devices Made by Google Use Anywhere
. s e o, i
Pl . ] P - . 0 @ 9 | 4 o G <o (3
10un§dn9n Search Engine RanuisnAumveyasiwanolan e B e
uenani Google ulwanfiruridmsumsTdauiBulss na:
— - - . - Talk& Text Stay Organized Work Smarter Grow Your Business
USﬂ'lSOﬂU']ﬂU']EJSOUﬂ\lﬂ']S[UUfU'\TU§UIIUUFI']\]"| onnoY
™M (=] : ) 0 [f-/ rb A "
o e o =}

Alphabet

9 verily Q (X 4 r
Google

Source : Company’s Website
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m Microsoft “A computer on every desk and in every home”

SzUUURUANMIS ]

.- Windows 10
gwania:weun Software snelknyvadlan wansrurinidunteuna: (0S)

Office (JOffice 365 *
EACHCAEE

Devices & B Microsoft
B Surface KX.BOX

Accessories

. ; @ '
Visual
= g Developer & IT Studio
b E [4 = —

i Market Share UnnNAgnAe s:UUURUANS Windows lla:
Microsoft Office UonanT Guiduktivluusen Cloud Computing A
ThnyRam na=i0untisluusenATnayRgnlugnannssuINUBNAoY

V’ SA “A Network that Connects the World”

USBNBULNGIUSMsAUNNsErs:RAULUs:=UURIMoaRTntyRaATulan
Iﬂﬂlz‘ﬁ'oulwlguélnn USEN SUMATS SOUTY $FUNA WIUS:UUMSENS:RUAD8UNSAINOAN3T 200 UszinAnolan

. Global Credit and Debit Card Market Share outside of China
Visa has the

in Global Credit and Debit

(Others|

Card outside of China
VISA

Lope SAY5 kOO0 28490

H/00-00/00
LOREN 1Psin

Source : Company’s Website
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LVM H “The World's Most Valuable Luxury Brand”

MOET HENNESSY . LOUIS VUITTON

USENTNUBAdYBIAWSIIAE IB0810YSUNUSURZUAN Luxury Ingnususnidudryanuadlsinn Louis Vuitton
aglsiiniu usengaiduidvaunusuamiiudszINNEuAIdUqUINUIY

Wines & Spirits Fashion & Leather Goods Perfumes & Cosmetics
4 J
1BuKTidiuuSENNTD e benefit
o warlsingalulan ‘ E fresh
k 4 el
H Lo MOET&CHANDON g3 . ea FEWTY BEAUTY
OUNMOIUDY Hennessy ChristianDior > WENa o i il
Watches & Jewelry Selective Retailing Other activities
Ouanngdn 70 nususn
o e . ifi? TAGHeuer
Ogoideumelsinis e 2»
_ BVLGARI Cobiavn L €2, B
usrisvay LVMH
H# HUBLOT

LOREAL “We only do Beauty”

L'Oréal 10uusBnindesdrowstelrngvedlan Jeguusnitiussielundn 140 UszinAnolan
diususnelsinisusmsAIDURSInegwIwsHane usBndennTudnunistinudnnssulruquils:ansdnAuwanfturiogwaauo

PROFESSIONAL CONSUMER L'OREAL ACTIVE
2019 Growth PRODUCTS PRODUCTS LUXE 1 COSMETICS
L’ORI::AL () L'OWEAL () () LANCOME  WESANIAURENT ( ) | LAROCP.DOSAY ()
- 2 19, [
7 ARMANI Kickls &
I_OREAL REDKEN = GARNICR ) ® e VICHY ()
s i () BOTHRM 1 _= |
) MAYBEL L_ELD!”‘E" % o T URBANDECAY -
+8.0% KERASTASE () o ruiemre P € | BSNCHTICALS &
NY X S IR =
. i ALPH LAUREN
e ® LIS codVl e
Beauty Market @ ® | @ vorororr  cacharel ()
ll PUREOLOGY = -
ccccccccccccccccc = . o ®  DIESHL clangonic & DECLEOR O
essie % Lovgl\' % )
~5.0%/5.5% . @ mmmravUssA  (ftelier Celegne ()
W |
Niely © =2 VALENTINO ‘ :
i ameriles ely @ 9 ® LOREAL

Source : Company’s Website, Visa Market Share from Reuter
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Asset Plus Top Brand Fund (ASP-TOPBRAND)

Turnunenglnsins
NOINUSOUANSIAISNU

1,000 a1uuin

neunuibulsuradnulunsinsnuVaIUSENsngg Aalan Inge=ItiuasnulunsnansnuvedusinAus:aunoudnSlazddeidailunsndudn (Brand) [ny
NoJNU9:iJ Net Exposure 1umswawsnuﬁanehofnum?iusauﬂﬁrg‘ldﬁaundﬂéeaa 80 vouyaAINSwaaUaNSVoINaINU Ing:WaNSUIINKAAIVOINS
&urin (Brand Value) A Alfdn1sAUUIa:IAsUAUTUNFA:UTngaNTUTASUAUNSIAUAN (Brand) s=Auaina Inegdnnisnednuv:Iden oSN UAAEWTD
ATIRSUAUISNAIU lla=9:1Fonanuluns1ansnUVaIUSBNARNAMUARUWTINTSIIAS1:HVEIRIANISNaINU NVl USENAIZenadnu=aglu 100 SuAulisn
9MNASIAUA (Brand) usunnuavuumunolan
TnOGaANISNINU9=MNS3IAS1:RUSBNAINAN0TIFURTANNSIAeN sUKANINCUFRGIANMSNaINURTkUA U TiualiunsiAulanissiona Kol
TonnaiBugjtinnusinunisnanavesssiotiu au[ama/nmummsnnv aswsreolsnalaTuouAmlE 1TUsU
Mt NMsidenanUuIASUAUASIAUAN (Brand) s:AUAINA NSIZONUSENA9=adNU N1SIFONHUIAAAIMNSSU lla:dndounisanu YUogAUAABWTIVed

gannisnadnu
oty TuaUNAREIANISNEINUBNRTNSIVABUINAINISWRISTUN9INIYARAVEINSIEUAN (Brand Value) InsonatintioyasiusuuniFinuniswolstunenyad
Vouns1AUAN (Brand Value) lla:/nSounvoyamuduuids:naun1swansrunsounuyanvednsidu (Brand Value) lla:/HsaUnvoyan1sdndusunsiauii

(Brand) 3uq UNIEW9SUNIASUAU WoUs=NoUMSTIAS=HounsAnALTaINUMINED
Mt nadnu=Dnsadnuiauwaliid Net Exposure Aifgovesnunoui@sdsnils:inAlagiadsluseutldnyglitioundnsosa: 80 vouyaAnSwegauansvad
naJnu
USBNIANIsVeadouaNSIUAsUIlasUs:InnIa:anuru:WiFuveunadnusauluaunAnidunednusounines (Feeder Fund) K¥anaunusoukLiosadnu (Fund
of Funds) h§aa1U'1snna‘uu‘l|ﬂunaaqusouﬁadnufnumsﬂﬁ IﬂuILjri"lTﬁs:ﬁunmu|§quaanﬂsaanu (risk spectrum) IWUTU ﬁaﬁﬁlflumuqauﬁﬁovou
wannsnasnuiazIdulUiieUs:Teslguanvetiiiontiouainu ol USENIANS:AITUNNSISILTionLisuainuartinltiosnsn 30 SurieunisAliduns
Wagunladlnous:mAtiuisulssivedusendanis
UsBnIanTstulsuneAe:rinnmstaafunouidessinudnsaaniuasuRuAsHIUS:INA MUASUIKUA:audnSUanto:n1snilunisasveu: B
Yuagunaswiovedrdnnisnaunu Inegdnnisnesnue:wersnnendedeRineotiod su JedenaiAsugie Nsiiu nisaad dusiu e
AMANsRiRANIansIIaniudeu

1. Market Risk 2. Business Risk 3. Country and Political Risk 4.Repatriation Risk
5. Exchange Rate Risk 6. Liquidity Risk 7. Leverage Risk 8. Credit Risk

AuIsn la: ASIAATU 1,000 UTN
nnaurinmsgovievedsnednu @ Aansinatariinas - 15.30 u.

nglu 3 Jurinis tuanduvigiu (T+3) TUUUSOUSUKEANINISANUS:INA

S:AUASWIAENVEUNaINU

TUifiu 2.00% siol

b d AMUIAEIS=AU 6
WQunmuﬁw
vounounu

TuUIfiu 0.08% siol

TUifiu 1.00% siol

M 5uri'1ms?§akuvaanaunu KUeiiv SurinnisunévedusBnrannswgInNIsNadnu IDEIsN wad 91in, USEnInnasnadnusinals: mﬂ"ItJaanu liaz
UszinAfIRgatiosunisadnu (), ‘2)msssu|uaunsomlumumuq|Uuamsqnsoumuuam|wu nEssNvlawI: nsamuouiniumueumuonu (v

Source : Asset Plus Fund Management as of 3 February 2022

anunisniAItunissiasinunassUsBU : THSUNMSSUsed CAC nlAsenisiuasouUUavasnAnsulnglunissafAUNISAVaIaUIAUETIESUANITUNSSUNISUSENINY
waunu “lusariAouiinleanuru:auf Neulvwansuinuia:Adwidsdneunngdulrainu”

novnululeuneloviuncwideondnsmaniVdeumunaswiegdnnsnounu

gaunueevinnurselisurlsendnsuaniydeunSolisuisuAuAndiuasnuiSunsnls 11



	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11

