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| FVYF “Cloud, Computing, App “Spend less, Smile more”
me Microsoft fnd Goming® amazon

HER"MES “Beyond Luxury* LVM H “Luxury of things”

PARIS MOET HENNESSY . LOUIS VUITTON

V l S A “A network that connects “Innovate to help you run
the world” at your best”

“Becoming the best “Help people connect,

N ET F L I x global entertainment m M etq find communities and

distribution service” grow businesses”

“Movement is “An icon of luxury, style
what we power” and speed”
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Source: Asset Plus Fund Management as of 28 Feb 2025
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Portfolio Construction
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Top Picked Stocks Long Term Investment Rare Rebalancing

(High Conviction) (At least 5 years) (Upon Fundamental Change)
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Past Performance

95%

75%

55%

35%

15%

-5%

e ASP-TOPBRAND e \|SC| ACWI Net Total Return

Since Inception

YTD 3M 6M 1Y 3y*
(29/06/2020)

Fund Return -5.18% -5.18% -0.51% -8.51% 0.56% 5.44%
Benchmark Return -2.11% -2.11% 3.02% -0.08% 7.63% 14.29%
Fund S.D. 18.28% 18.28% 16.43% 16.53% 17.37% 17.54%

Benchmark S.D. 13.58% 13.58% 12.85% 13.40% 15.09% 14.38%
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Source: Asset Plus Fund Management as of 31 Mar 2025
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Portfolio Metric

<

Last 3 Years CAGR 2Y CAGR 2Y CAGR 2Y
EPS Growth FW Sales Growth FW Net Income Growth FW EPS Growth
(2018-2021) (2023F-2024F) (2023F-2024F) (2023F-2024F)

+10% +14% +14%

Source : Bloomberg as of 28 February 2022 , Statistics are GAAP Standards which are Adjusted by Bloomberg,
FW 2022 were used as a base to calculate CAGR 2Y FW
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Forward P/E EPS Growth
Company 2025 (x) 2025 (%)
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Source : Bloomberg as of 9 Dec 2024
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LVM H “The World's Most Valuable Luxury Brand”
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Wines & Spirits Fashion & Leather Goods Perfumes & Cosmetics
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uUshsvay LVMH
# HUBLOT

Source : Company’s Website
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V’ S A “A Network that Connects the World”

USBNBULNGTIKUSMsFMUNNsErs:RULuUs:=uURIMaaRTntyRgATulan
Tneidouleagjusina USBN sUNAS SOUT SgUNA Lius=UUNSENS:RURDBURSAIMoaNdT 200 Us:inAnolan

. Global Credit and Debit Card Market Share outside of China
Visa has the

livOthers 1

in Global Credit and Debit

Card outside of China
VISA

Lape SN s  kOon 2890

Hi/00-00/00
LOREN PsIn

LOREAL “We only do Beauty”

L'Oréal 10uusBnindesdrowstelrngvedlan Jeguusnitiussielundn 140 UszinAnolan

o '
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PROFESSIONAL CONSUMER L'OREAL ACTIVE
2019 Growth PRODUCTS PRODUCTS LUXE COSMETICS
L'ORSEAI— () LIOJBW\SAI_ () () LANCOME  MESANTAURENT () LAROC!.DOSAY ()
’ - @ ARMANI Fttls &
LOREAL REDKEN & @ARNIGR () e F 4 - VICHY | =
0 unpanvicsy @ e
) MAYBELLINE & : 2
+8.0% KERASTASE () ® suwenre e © | BSKNCEURCAS @
NYX e |
& ® IR €| ooy e
Beauty Market é ® | @ vorororr  cacharel ()
a8 PUREOLOGY & -
BEuRES LosXi® L. ® B consonc & DECLEOR ()
essic £ [y = =
~50%/55% = @ mwwra vUesAl  (telier Celegne ()
W |
Niely & T2 VALENTINO -
s ey © ® ® LOREAL

Source : Company’s Website, Visa Market Share from Reuter
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“Apple bring the best personal computing experience to all walks of people”

wannnuriia:usnisnelsiusen Apple
¢  Consumer electronics - iPad, iPhone
Apple Inc |Uunda’(uu§6n§umvoaranmnﬁuqsﬁvna‘n'lumsmﬁn ¢ Personal Apple computers — MacBook
llaz9MUngAoUWOINS, BoWIloS la: uSnisaaulauise ®  Servers
®  Computer software — Macintosh

° Digital media distribution — Apple TV,
iTunes, iCloud

GO gle Understands “Everything in the World". B v Q

Search & Explore Watch & Play Devices Made by Google Use Anywhere
> o o s s :
T . ] - - . 0 (% 9 > o G < (2
10un§dn9n Search Engine RanuisnfAumveyasiwanolan ot BT e
uenv1ntl Google SuiuanfAturidnSumsidaudulss 1a:
— - - . - Talk& Text Stay Organized Work Smarter Grow Your Business
USﬂ'lSOﬂU']ﬂU'lEJSOUﬂ\lﬂ']S[UUfU'\TU§UIIUUFI']\]"| onnoY
a e i - - ol S e
o e L] =}

X »

Alphabet

9 verily Q (X 4 r
Google

Source : Company’s Website
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Asset Plus Top Brand Fund (ASP-TOPBRAND)

Turnunenglnsins
NOINUSOUANSIAISNU

1,000 a1uuin

neunuibulsuradnulunsinsnuVaIUSENsngg Aalan Inge=ItiuasnulunsnansnuvedusinAus:aunoudnSlazddeidailunsndudn (Brand) [ny
NoJNU9:iJ Net Exposure 1umswawsnuﬁanehofnum?iusauﬂﬁrg‘ldﬁaundﬂéeaa 80 vouyaAINSwaaUaNSVoINaINU Ing:WaNSUIINKAAIVOINS
&urin (Brand Value) A Alfdn1sAUUIa:IAsUAUTUNFA:UTngaNTUTASUAUNSIAUAN (Brand) s=Auaina Inegdnnisnednuv:Iden oSN UAAEWTD
ATIRSUAUISNAIU lla=9:1Fonanuluns1ansnUVaIUSBNARNAMUARUWTINTSIIAS1:HVEIRIANISNaINU NVl USENAIZenadnu=aglu 100 SuAulisn
9MNASIAUA (Brand) usunnuavuumunolan
TnOGaANISNINU9=MNS3IAS1:RUSBNAINAN0TIFURTANNSIAeN sUKANINCUFRGIANMSNaINURTkUA U TiualiunsiAulanissiona Kol
TonnaiBugjtinnusinunisnanavesssiotiu au[ama/nmummsnnv aswsreolsnalaTuouAmlE 1TUsU
Mt NMsidenanUuIASUAUASIAUAN (Brand) s:AUAINA NSIZONUSENA9=adNU N1SIFONHUIAAAIMNSSU lla:dndounisanu YUogAUAABWTIVed

gannisnadnu
oty TuaUNAREIANISNEINUBNRTNSIVABUINAINISWRISTUN9INIYARAVEINSIEUAN (Brand Value) InsonatintioyasiusuuniFinuniswolstunenyad
Vouns1AUAN (Brand Value) lla:/nSounvoyamuduuids:naun1swansrunsounuyanvednsidu (Brand Value) lla:/HsaUnvoyan1sdndusunsiauii

(Brand) 3uq UNIEW9SUNIASUAU WoUs=NoUMSTIAS=HounsAnALTaINUMINED
Mt nadnu=Dnsadnuiauwaliid Net Exposure Aifgovesnunoui@sdsnils:inAlagiadsluseutldnyglitioundnsosa: 80 vouyaAnSwegauansvad
naJnu
USBNIANIsVeadouaNSIUAsUIlasUs:InnIa:anuru:WiFuveunadnusauluaunAnidunednusounines (Feeder Fund) K¥anaunusoukLiosadnu (Fund
of Funds) h§aa1U'1snna‘uu‘l|ﬂunaaqusouﬁadnufnumsﬂﬁ IﬂuILjri"lTﬁs:ﬁunmu|§quaanﬂsaanu (risk spectrum) IWUTU ﬁaﬁﬁlflumuqauﬁﬁovou
wannsnasnuiazIdulUiieUs:Teslguanvetiiiontiouainu ol USENIANS:AITUNNSISILTionLisuainuartinltiosnsn 30 SurieunisAliduns
Wagunladlnous:mAtiuisulssivedusendanis
UsBnIanTstulsuneAe:rinnmstaafunouidessinudnsaaniuasuRuAsHIUS:INA MUASUIKUA:audnSUanto:n1snilunisasveu: B
Yuagunaswiovedrdnnisnaunu Inegdnnisnesnue:wersnnendedeRineotiod su JedenaiAsugie Nsiiu nisaad dusiu e
AMANsRiRANIansIIaniudeu

1. Market Risk 2. Business Risk 3. Country and Political Risk 4.Repatriation Risk
5. Exchange Rate Risk 6. Liquidity Risk 7. Leverage Risk 8. Credit Risk
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Source : Asset Plus Fund Management as of 3 February 2022
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