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Brand fiun1sAinduleBovesansn

MNNMISEISOIWUIA ... ususiu 1 fudedendnAryngnlunisandulesovougni
!
ANUNIW DU

JnanAnlAsu9IN Brand

6 Tu 10 veugjusinav:=ARauTEe (b &

Audnlruien Brand NAUIAY
(Top of Mind Brand)

- D x IJuinSavruIgNISURAIUWIWBTRVOIaNAN
IJudryanuninuguaniivsativuvouysdo G e ol
~ _ s Brand NsoIdeun Invnv goulnsunony
sounvanIuzNWaIANINdNAY } ; :
[59nl99nanAIwINNIN

( ,\ )ﬁﬁ%glefl-us Source : https://www.nielsen.com/us/en/insights/article/2015/understanding-the-power-of-a-brand-name/
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Customer Loyalty fiun1sidu Top of Mind Brand

itloudiosludeaUiuusBnsnugesgiuaniun1sninGNTSINTUN1ISSAREN
N1SASWAIINNAVaIGNAINDIUSUR (Customer Loyalty)
FailduavdnAnylunissnungiuandn
Customer Loyalty nazflEnAN1sgod1 assrelalAnusenlfogedadiu

@ n1siJu Top of Mind Brand AanisidunususinanAtingividunususiisn

8ansidu Top of Mind Brand fioidugidnArynan
Tun1sa$1y Customer Loyalty uonaintigaidudade
Top of Mind Brand ArifAusuAinouUIBetie anArdnowiBolu 1I0uRgeusuTus:u:812

ASSET PLUS Source : https://www.nielsen.com/apac/en/insights/article/2019/battle-of-the-brands-consumer-disloyalty-is-sweeping-the-globe/
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ns:uounsuUs:iduyann Brand

“ NISWRISTUIYaATVaVIlUSUA (Brand Value) Udoudarylunisdinsn:rA
AOUITIINSIVOIUSENSoURuAdIaIuIsniunisasuilsia:nisinulnveadssielusuinm

Financial Analysis

USBNITIUNSIUNITIINSJ SSARTAELSN
Tunisa$nwannls Slonainulngs

na1eusSuENninuN1sAIUoNU Brand Value 1a:90dUmU Customers’ Perception toward Brand
nususiuisia:u [ne:wa1snuIunNISiiu AT lla: TnznuuennnsigusinaanauleodumaIndaIusus

AWanNuNIvo \]U§Gnﬁlﬁmlalﬁu§[ﬂﬂ /Junan IneluAltviiadedaniusini na=nasidus:losuvovwannuri

Compare Brand’s Strength with Competitors

IUSUIRYUAAITIVOIIIUSURANUAINY
IneiJssuineunudeveneluna=niguan
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Brand Value vs Stock Performance

JuuddengnAwuwluonsansngdsIn1ss:=aulanagny International Journal of Research in Marketing'
Tivoyaaliuauusn yaAvednusuAiAoWEUWUSBIUONAUSIAMRUVEIUSENUS
‘. i i , -l i J —l | i L 4 L 74 — : B o~ 3
iDelinsUs:mrAyaAvauusus nndiyaAngivuiiisunuUnountin sanrRuvesusEnduae:USuRAovU

5 O

Brand Value Stock Price

v

InunnsUsuAaved Brand Value 9:8ulwasrionnsusumasimMAUUINBavulunsiinusBninanduianumuzaasielU

(1) egluamarnssuRdinmsinaTugaliiynvaa, ) iIduusnAlitieNuanius:Aunauinuluia:inluadnuiiiosiesenssng, (3) IDUUSBNAG Market to Book Ratio aglus:=Augy

wanisadudiuluaanolniduasgugunvwanisaiidudiulusunan

I!?LUS Source: 1Dutordoir, M., Verbeeten, F. H., & Beijer, D. D. (2015), Stock price reactions to brand value announcements: Magnitude and moderators
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ASSET PLUS Source: Interbrand, Bloomberg as of 18 May 2020

Fund Management

0

0

0

0

0

0
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1 4
Iconic Move 2001 Iconic Move 2011
Launch of Apple Tim Cook replaced
Stores and iPod Steve Jobs as CEO
2 5
Iconic Move 2007 Iconic Move 2013
Launch of the first Launch of iPhone 5s
iPhone (First iPhone with touch
ID)
3 6
Iconic Move 2010 Iconic Move 2014
Launch of the first Launch of the first
iPad Apple Watch
L ¥ %
S
1
ey ) 2
2000 2001 2002 2003 2004 2005 2006 2007

Iconic Move 2015
Launch 3D Touch and
Apple Pencil

8

Iconic Move 2017
Launch of iPhone X
(First iPhone with face
ID)

2008 2009 2010

e Stock Price (LHS)

2011 2012 2013

Brand Value (RHS)

2014

2015

2016

2017

2018

2019

2020
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350

300

250

200

150

100

50

Brand Value (Billion USD)




nlunevavnuiu ASP-TOPBRAND ?

n1sdususnivuinNsy auasnunludnisinulnius:o:o19voausenls
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ASP-TOPBRAND Gn1n1sAnuuSENIBIan Iwalanznaussnnidu Top of Mind Brand
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5 AruaUURAVeIRUNNeINU ASP-TOPBRAND Andssiia:adnu

®)

uSBnAdusuARIVINSIazegiuloveuyusIna sUnuussiengninsniseenssieduliienn
(Top of Mind Brand) (Hard to be disrupted)

10ugihaananluiveswanurina: awrsnaswrilsliauuauesioitiov guSmsiulourena:naens
usmssoufudidounustumsaanniduduausiue nazogluddenanunsnmanisels NivoriensiAUTVesssivetdubiu
(Market Leader) (Visible & Durable Earnings) (Good Governance & Long Term Sustainability)
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Iﬂaﬁﬂéuﬁua"lqmanEGnﬁU’s"nuwua:Qﬁméuﬁugudw “Interbrand” lazeaAn:10sUlunatnnannsSwe Top of Mind Brand
sUnuussiiengninsnisyenssiedulfien Hard to be disrupted
Ddoundannisaanaiduduiusiugvedgnanknssutiug Market Leader

UAnemwlumsaswrinlsRauaauesieltiosenounu >\ \isible & Durable Earnings

IEI:U_ qsunaﬂnsn|eemenq3|mU[msaneﬂ']\lﬂ\lﬂu Good Governance &

Long term sustainability

¥ ASP-TOPBRAND

O D ASSETPLUS Ml NS:UoUNNSARASSUSBNAWsnUSUIABUTH IneluagiundLIKUN:EUAU
anno:n1saunu ru veu:Uu la=/r$e naswtoveudnnisnadnu




[ | ] @
avnuluusenninususis:=aulania:dus=nfransenouruiduneeusu* X

Top of Mind Brand

Whois |[Nterbranag

D'ehﬁn\nu'[mjeg:ﬁ’ New York lia:i0uusengiifirinusnunaiunisnanas:aulan
URoWIBeosnylunisrin Branding THAUUSENSULaiolan

Interbrand JoowWWrAUNTIY 24 V1 ASOUAGUUANNSA 17 Us:inAnolan

IDugiwenwsosansia:unddesiu Branding Nnsidnswangnidniiulan

*Adl NS=USUNMSARASSUSBNaNUsnUSUIVABUTR IngluagAUAIWIKUNEUAUAN1D=N1SAINU fU Veu:=UU la7/K$o AauWTQVeurdnnisnanu

w Fund M%Een-l;r!?l'us Source : https://www.interbrand.com/best-brands/best-global-brands/methodology/
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Top of Mind Brand

finog1USNISNUSNEI9N Interbrand

J1US98 Brand Value nonnuulan Ro0E9USBNN Interbrand TAUSNAS

:
Global Brands
2019

m Microsoft SAMSUNG
Best Brazilian Brands

2019 2019 Best China Brands
PRADA
; Best

Brands
2018

Brazili
rands
Just launched! Just launched! aas,cs:a

IS
Best Taiwan Global Brands Best Brazilian Brands

2019 2018 2018
PHILIPS
Best

) Global :
Ln R, ¢
i Loncres Hdagen-Dazs
253;;5 Indian Brands ggfé Global Brands , BACAR DI .

7 ASSET PLUS *Null Ns=uouNMsAREssUSBna1snUsuidasuln InsvuegnuAMIKUN=EUNUEN12:N1SadNU fU Viu=UU l1a:/nSo nagwiavougInnisnadnu
F gement

und Mana

Source: https://www.interbrand.com/services/, https://www.featuredcustomers.com/vendor/interbrand
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Best
Global

Brands
2019

M2981INISYNDUAUUSEN
AIUYAAIIIUSURA (Brand Value)

Interbrand

Ine Interbrand

INCUATUNISWRMISTUIUSEN

A

dndousglnluns=anMo
inutun3UTAN3UKTIAU 50%

iJssnlu 3 naJ
1Juagutios

dndousialnogtutiosy 30%
U19INUaNUS:INFA
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Source : https://www.interbrand.com/best-brands/best-global-brands/methodology/
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Healthcare
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w Industrial
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Energy “ Banking
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Consumer £
Staple
Communication Technology
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Financlal Consumer
Discretionary

Hard to be disrupted
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dounuinunisnannidudufufugvedondInnssutu®

* USBND dounuintunisnanmegiu 3 duAuisnvedanarnssulia:iudltiunv:IGandouvuIRAL
® USBNiJ Market Cap UINN91 50,000 AUIKSUNYansy

danenawlunisadwnilsiauiguosioitiosenouu®

omsINIsans (Net Margin) AIdJuUoNMaoAEY 10 Uanam >> Profitability

ClL Cl

amsaNsiAulnveadnilsponu (EPS Growth) snelnsunanituuonagnutios 75% naonydod 5 Unavan >> Growth Consistency

guSnsUnaanshidosenisiAulnvedssivetwddu®

uSmsiinagnshideriomsiAulnvoussie

S
S

]
usShisunannisANtiviivhiannis ESG Environmental, Social, Governance Tun1susnisvu

*Auli NS=UdUNSARASSUSBNAUNSNUSUIVABUTH TneVUaEAUAIWIKUN:EUAUENTI:N1SAINU (U Vru=UU llaz/H$0 AaoWT9VaIgdnnIsnednu
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A20euUSENNNSINU ASP-TOPBRAND ATR319:aunu*

i

Apple Inc

“Bring the best personal
computing experience to
all walks of people”

The

(Q)Acr%fsﬂap

Company

Walt Disney Co

“My business is
making people happy”

O ASSETPLUS

Google

Alphabet Inc

“Understands
everything in the world"

Starbucks Corp

“The third place for our
partners, our customers
and our communities”

v

B Microsoft

Microsoft Corp

“A computer on every desk
and in every home”

LVMH

MOET HENNESSY . LOUIS VUITTON

Moet Hennessy Louis Vuitton

“Luxury of things”

Intel Corp

“Experience what’s inside”

LOREAL

L'Oreal

“We only do Beauty”

*Aull msnansiinng9:asnuAunaoausnUsuIlasuls IngluegAuanio:nisadnu ru vru=au lla=/Hse AauWGQVeurdnnIsnanu

VISA

Visa Inc

“A network that connects
the world”

NIKE Corp

“The World’s Number 1
Shoes & Apparel Company”




A%eeuUSENNNSINU ASP-TOPBRAND AYR319:aunU

Operating Margin _ .. i EPS Growth shglnsuna
R Net Margin I0uvonnnU L
10uuannniUegutios 10% N niduuonegutios 75%
, N naonyoy 10 Uandn .
naongod 10 Uadn naonsov 5 Unavgn

Market Cap UINNI
s19BoUSEN USD 50 bn Tuldnan

WAUINEUA?  A0d3g Wauinud?  Aliades wauinoud? | Aaods Wauinoud?  Avioag

g

' Apple Inc

Go gle Alphabet Inc

<
<
<
N

28.31% 22.33% 1,203.06

25.82% 22.52%

922.89

a8 Microsoft Microsoft Corp 33.53% 27.07%

1,203.06

@ Intel Corp
V’SA Visa Inc

The

@eer Dwzp Walt Disney Co

Company

% Starbucks Corp

m Moet Hennessy Louis Vuitton

28.96% 22.84%

260.35

64.36% 46.72%

369.88

21.96% 14.57%

260.68

17.65% 12.60%

103.83

20.22% 12.49%

235.08
LOREAL L'Oreal

& NIKE Corp

17.44% 13.68%

165.44

AN N N W N N N NN

v
v
v
v
v
v
v
v
v

NN N N N R R N
NN N N N R R N

13.13% 10.73%

1568.15

wanasaidudiulusanulptuavsiuguniwanasaidudnuiusunns

Source : Bloomberg as of 30 April 2020 , Stats are Calendar Years GAAP Standards which are Adjusted by Bloomberg
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(High Conviction)
| Long-term Investment
N 1 Rare Rebalancing

(At least 5 years)
(Upon Fundamental Change)

*Al $1uouUSBNAavnUaUIsNUSUIVABUTS TneVuagUAUIKUN=AUAUZNT9:NSadNU fU Vru=Ou lla=/K$o nagWieveurdnnisnanu
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Portfolio Metric

Last 3 Years CAGR 2Y CAGR 2Y CAGR 2Y
EPS Growth FW Sales Growth FW Net Income Growth FW EPS Growth
(2017-2019) (2021F-2022F) (2021F-2022F) (2021F-2022F)

+11% +27% +26%

wanisadudiuiuannolnidugvduguniwanasaidudiuluouingm

OO Fﬁigggelfl-us Source : Bloomberg as of 18 May 2020, Stats are GAAP Standards which are Adjusted by Bloomberg , FW 2020 were used as a base to calculate CAGR 2Y FW 29
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40%
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20%

10%

Past Performance

0%

Jun-20

Jul-20

Fund Return
Benchmark Return

Fund S.D.

Benchmark S.D.

O ASSETPLUS
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Aug-20

Sep-20 Oct-20 Nov-20 Dec-20 Jan-21 Feb-21

—ASP-TOPBRAND  =——MSCI ACWI Net Total Return

YTD 3M 6M

wanasaduviuiueanolsdJuavdugunvwaniasaiidudiuiusunnm

Source: Asset Plus Fund Management as of 31 May 2021.

Mar-21

Apr-21 May-21

Since Inception
(29/6/2020)
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Top 10 Holdings

dndounmAnN1snigne=asnulunednu ASP-TOPBRAND 10 duduiisn*

Forward Forward EPS Growth EPS Growth

= 0, H
Top 10 Holdings % Holdings P/E 2021 P/E 2022 2021 (%) 2022 (%)

" Apple

Go gle Google

intel’ Intel

LOREAL L’oreal

Walt Disney

& Nike

5 Microsoft  Microsoft

% Starbucks

VISA Visa
Average 29.5 241 44% 23%

wanisAtGudnuluennldidudduduiivwanisantuiulusunng

w; ASSETPLUS  source : Bloomberg as of 25 Sep 2020 *fgij ns1anshiANAgN9:ainuAINaoaursnUsuIlAsUls IneVuagiuanio:nsadnu ru vruztu a:/méo nawiovoudnnisnodnu
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snga:iduANaINU ASP-TOPBRAND

golnsums

o1glAsuNs
Us:innnaunu
yaAllAsINs

ulourenisainu

nadnuiln lvarsnwad Roulusus
Asset Plus Top Brand Fund (ASP-TOPBRAND)

lufinuronglnsanis
NdJINUSIUMSIAISNU

1,000 a1Uu1n

nounuqusJU'wa\lnuTumS']msnuva\lusunmuq nolan [neo: |uua\lnuTumsqmsnuvaJUEGnﬁLJs aunoudiSana:igoidudlunsiaudi (Brand) [nenaunue:i

Net Exposure TumS'lmsnumnmo[mu|aaasoUUUfy‘quaan0ﬂsaua 80 vouyaAINSweduansvadnaunu Inee: wmsmwfmuamvoumsqaum (Brand Value) i RlADNTS
AUDTUIIA: vmaumuiuuma Ulnoan10udndununs1dunn (Brand) s: mua'ma Iﬂawvmmsnaunuv |aanwvlsru'lmumaawuvmumounuusnaum llaz9:1donavnulu
msqmsnuveuusunnmnammumauwuomsomm Kvaudnnisnadnu AVl usunnlaanaunuv aglu 100 duAUISNIINMSIFUAT (Brand) usunnuauuumuno[an

Tngdnn1snounu9:fNMsaIAS1:AUSENMINE19VWALATARNSIFoN mMukanInrurARGIANISnanuriikun U Tiualtiunisiaulanusshena riollomaidugiinnignu

nsmaavavssivtiu Kéollona/nouanuisnie:aswsialdnalsiusunnnls 10usu

aliv TusnARLIAN1ISNaINUNRTNSIUABUIUAINSWRISTUNINYARTVINSAUAN (Brand Value) IngonatinVoyaduduuniEinuniswensnunonyanvonsnaud
(Brand Value) la:/nSaunvoyaniuduids:naun1swansnunsounuyanvauns1aunn (Brand Value) lla:/nSaunvoyan1sdndununs1aun (Brand) due)
UEWIsuIndUAU IWaUs:nauNIsIIAS1:ANBUNISARAUTaINUAINETD

ﬁ\]ﬁv N1SIaoNaNIUUVYABUNUMNSIEUAN (Brand) Szaudina n’13|§anu§6nr‘io:amu ﬂ'lSIﬁOﬂHUOﬂQG’IH'\HﬂSSU llazandounisagnu VUOE‘J:ﬁUﬁ]aUWUOVO\]UOﬂﬂ'ISﬂO\]nU

MYl nevnue:in1sadnuidiwalifid Net Exposure Rifgotiauiunoiuidevsingds:inAlneiadsluseutUny@lutiosndnSoua: 80 vouyaAnsweauansvaunanu

J U=l )
USBNIMNsVaavouansIUasunUaUs:innia:anuru:wiFuveanainusoulusunAnidunanusouinines (Feeder Fund) Kionaunusouklouanu (Fund of Funds)
rSoaunsnnauuntunasnusounainulnensdls Inslurinlks:AuacUIFuIvaINIsanu (risk spectrum) IWUVU Null IRIJunuRagWwiaveugannIsNadnu
na:1dulUiweus:lusugugnveugiionuovasnu oty USBNINNIS:=ANTUNISIANENDRUIBasNuaavritnlktosndn 30 duneunisAitunisiJagunday
IngUs:n1ALUISUTEsVOIUSENIANTS

ASSET PLUS Source : Asset Plus Fund Management as of 28 June 2021
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snga:iduANaINU ASP-TOPBRAND

_ usEndnNstulouneAv:rinnstaununUIFsiudnsIIANIUABURUASIFHNUS:INA MUADIKUN:aUdInSUaN0:N1srululsa:vru:
nsUoviiunouiden

- -
nNdnsmanidasu

Bavuaginunaswaveddnnisnanu Inegdnnsnanua:wasnunondedonineovos u JedunuiAsughe NMsiiu n1sad 1I0uRU

WonnnsnifANwansaniasu

1. Market Risk 2. Business Risk 3. Country and Political Risk 4.Repatriation Risk 5. Exchange Rate Risk

AoWIdEINDINU
6. Liquidity Risk 7. Leverage Risk 8. Credit Risk

- ) - - I
yaAvumMiuNsse ASJISN na: ASIAATU 5,000 un

- 0 & - ' — o X b4 ' — o
I L RELEIVTL T (VI nnduritnasgavigvaunadnu @ aaisinanidaiinis - 15.30 u.

CEIHAENRCL AL I\ R TR Nou 3 Surinnis Juanduvigdu (T+3) TuUusoudurgARINISAIUSEINEA

AsssUItEUABENIRUINGAINU (% VouyaAnLiosainu) s:AUASWIFBIVEINOINU

A1sssultigunsvig® TUinu 2.00%
ArsssultiounsSudioAu® i

ABSSUItIEUAISENITUYINNDINU (% VouyaAINSWEAUANS)

AUIAESNS=AU 6

Asssultivunisdnnas® Tuifiu 2.00% modU (RUISY 1.61%)

s:AuANLIdeY
vounaunu

Arsssulliugguawaus:losd®  Tuinu 0.08% sioU (iuvsy 0.0321%)
A1sssuItiguuren:z1bou® Tuinu 1.00% sot

™ surinmsBoviaveunednu KuNefi AuritnisunAveusBnHANNSWEIANISNaINU lIddlsn wad $7ARA, USBNInNIsnadnusaUs:InARTUauNu, a:Us:InARINgavesAuNIsadnu (1),
@rnsssultiounorntdsnerududnsinsouniByaAwu n1gssiviawn: Kdanadulnlurinuedidesnu (tini)

w' ASSET PLUS  soyrce : Asset Plus Fund Management as of 28 June 2021
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The Long History
of Timeless Brands ...

O

Und KIARAGBAGGRMED

O



“Apple bring the best personal computing experience to all walks of people”

O ASSETPLUS 29



Apple

Brand Overview

Apple Inc I0unthiiuusBnsutnvedlan
pdussionaniuniswania:9nune
ADUWOINOS, BOWHIIOS lla:
usn1saaulaumnie

Apple 1UU Global Brand Company
nidaunNdaiunnawesitiv, ansSgoiusnn
Apple designs Macs, the best personal computers in the

world, along with OS X, iLife, iWork and professional
software.

O ASSETPLUS



Apple

Brand History

Apple gnnosvuIJedun 1 IWWeU 1976
[nGnoMIuSEn Ao Steve Jobs glavadlunalan Au
Steve Wozniak l1a: Ronald Wayne Ingfv 3 Au THiSU

asmnouwaines Aululsisnveawaniva IJuyASUAU
vounsuNdnlulnsnouwoinos

IAINUNISANBOWANNITUI=VUAUADUMD “i” Bunolnon
10U Iconic Name NrinTRAUaIUISNIRFIWaNNTUY
vouusunlailuogan

O ASSETPLUS




Apple

Brand History — Key Product Launch

1976-1978

1976 was Apple
I.In 1977, saw
Apple I, the
personal
computer
designed by

Wozniak

1980

In 1980, Apple
released the Apple
111, a business-
focused computer

that compete with

IBM and Microsoft.

O\ ASSETPLUS

Fund Management

1983

Around the time
of the launch of
the first
Macintosh in
1983, Apple got a
new CEO: John
Sculley.

1991

1991, Apple
introduced the
PowerBook with a
design that set the
current shape for
almost all modern

laptops.

1998

Jobs came back
and rebuilt Apple’s
status by launching
the iMac, an all-in-
one computer

released in 1998.

2001

Apple launch many
massively influential
products releases in
2001-2007,
beginning with the
iPod in 2001. It blew
other MP3 players

out of the water.

Apple launched
IMac G5 in
2004 and also
launched
MacBook Pro
in 2005

2007

But the biggest
victory for Apple —
and arguably the
world of technology
as a whole — was
2007's introduction
of the iPhone. And

also

oy |

2009

In 2009, Apple
launch iMac
which became a
signature design

for iMac till now

2010

In 2010, Apple
launch iPad and
unveiled its new
online storage
“iCloud” in 2011

2011-2020

Apple has gone on to release 17

more models and, under CEO Tim

Cook — who took over after

Jobs' death in 2011 — Apple has

become a trillion-dollar company.

It Latest product line is apple

watch and AirPods
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Apple

Brand Subsidiaries and Products

O ASSETPLUS

Servers

NeXT Inc.
computer hardware and
software
.

I 109 acquisitions
¢dialog :
Dialog Semiconductor
semiconductor-based
systems @ sHazaMm

Shazam
music discovery app

Consumer electronics — iPad, iPhone

Personal Apple computers — MacBook

Computer software — Macintosh

l'.
.

Anobit
flash memory
controller design

Beats Electronics
audio products

Digital media distribution — Apple TV, iTunes, iCloud
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& Apple CAGR 7.38%

Key Financial Figures

350

300

250

200

Billion USD

150
100

50

2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020F 2021F 2022F

Revenue Apple Inc  Hl Net Income Apple Inc

wanisadudiuluoanolniduavdudgunvwanisaiidudaulusunan

N‘ FAUSMSE;TPLUS Source : Bloomberg as of 18 May 2020, Stats are Fiscal Years GAAP Standards which are Adjusted by Bloomberg 34



Google

Q Understands “Everything in the World”.
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Google

Sundar Pichai, CEO
(Google: 2015 — Now, Alphabet: 2019 - Now)

ISUFIURIN Search Engine Tul 1998 Google &U1SNAUNA
Inweunwines JegUuawsnAuminralenie lia:i
wannruridansSunisidurudulss 1azusmsumNUIesIUiv
nsluununiugUiuusineg dnmoe

[ Founders: Larry Page (American) & Surgey Brin (Russian)

D Headquarters: California, United States

J Subsidiaries: YouTube, Dialogflow, Apigee, Google UK Limited
J Founded: September 4, 1998 at Stanford university

) ASSETPLUS
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Google

Search & Explore

s 3

Search Chrome

Ask questions. Find answers. One fast, simple, and secure browser

for all your devices

& ?

Translate Maps
Speak, scan, type, or draw to translate Explore your neighberhood and get

in over 100 languages around with real-time traffic

information

Talk & Text

™M O

Gmail

Get more done with email by Google

o

Google Duo

Simple, high quality vide

Google Chat

calling for Google Chat allows you to securely

message with your team

O\ ASSETPLUS

Fund Manageme

Products under Google

Watch & Play

© S

YouTube Music Chromecast
A new music streaming app. Made by  Stream movies, music and more from

YouTube your phone to your TV.

i g o

Google Play Movies & TV YouTube
The newest releases, plus all your Discover, watch, and share your

favorites, even on your TV favorite videos and music

Stay Organized

3 o

Google Photos Contacts
All you or d easy to ur addr k
fi b

Calendar Keep

Save your thoughts as notes, lists, and

L€ YOUr sC

rour life voice memos from anywnere.

Devices Made by Google

~ -~

Pixel Connected Home
The phone with the best of Google, all Introducing Google Nest. Welcome to
in one place the helpful home

G \%4
Pixelbook Go Nest Wifi

The go-there, do-that Chromebook Nest Wifi blankets your whole home in
fast, reliable Wi-Fi and keeps buffering

at bay in every room

Work Smarter

share your files shareable,

Sheets

ou can Smart spreadsheets ¥ou can work on

from anywhere.

Use Anywhere

N\ A

Android Auto Android OS

Voice actions, navigation, and music The platform that gets

c better every

Wear OS by Google

Make ever

Chromebook

wute matter - track Speedy, secure and smart devices that

nected, stay ahead run Chrome OS.

Grow Your Business

o\ o8

Google Ads AdSense

mers search for Monetize your content with ads

offer

o [}
Analytics Google My Business

er insights across your Stand out to custo

mers looking for you

on Google Search and Maps, for free




GO gle To Become a Part of Alphabet

o3UR 10 FAU 2015 Google US:NAIIWUNISAD: / \I ph a bet

Reorganize 9nS:1I08UUSENANC 13:90AINAUUSENNEOI

Alphabet [ng Google nanuiu Leading Subsidiary Company O«C)’ M [STOE[WALK|LABS| G/
vounauustin Alphabet IdomsusulAsuauiagedu Sundar
verily b KX/ (

Pichai 1Ju CEO voJ Google IINUA Larry Page

IJo3UR 1 AuIBU 2017 Google Inc. THUs:n1AIwUNISUSU
[Asua$10 USEN Google LLC Tugnu:usBndnna aidu usen Tu
In§ovad XXVI Holdings Inc. Inenomsulugnu: Subsidiary

Company Vo Alphabet Inc. IVTI:OﬁOﬁUTu Subsidiary 08U

Soufiy Google LLC fog Go g Ie

7—'
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GO gle Key Financial Figures

CAGR 22.14%
250 2020-2022 Net Income
o 150
wn
o
S
@ 100
50

2010 2011 2012 2013

2014 2015 2016 2017 2018 2019

2020F 2021F 2022F

Revenue Alphabet Inc B Net Income Alphabet Inc

wanisadudiuluoanolniduavdudgunvwanisaiidudaulusunan

N‘ P‘%SE;TPLUS Source : Bloomberg as of 18 May 2020, Stats are Fiscal Years GAAP Standards which are Adjusted by Bloomberg
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waYeolii]elliC1dels]every desk, and in every home *

Create experiences that
combine the magic of Software
with the power of Internet
services across a world of

devices

QX ASSETPLUS



To help people and businesses throughout

m Microsoft

the world realize their full potential

Wwanna:weu Software s1elnnyvadlan
waniruriniduntouia=i Market Share UNNER
Ao s:uudnuMNIS Windows l1a: Microsoft Office

Microsoft Suauidugiunfus:uuUunans
BuIRgonUAaIn Software uen9 Nt Saduntiviu
USBN Cloud Computing NknyNan nazidurdlu
USBNATKnINaRTUaNAKNSSUINUBNASY

4 ceo: Satya Nadella

[ Founders: Bill Gates & Paul Allen

| Headquarters: Redmond, Washington, U.S.

J Founded: April 4, 1975 in Albuquerque, New Mexico, U.S.

7 ASSET PL
O ASSETPLUS 41



The Founding of Microsoft :

m Microsoft

Tud 1972 Bill Gates l1a: Paul Allen I1n9N98IUSEN Traf-O-Data
B1Ju Software IWouolino$N1SSIPSUUNUU KaJNUUIELA
Us:aunisniunnosy Microsoft Tut) 1975

AUVaBo Microsoft @olfl: Micro-Soft) J19INN1SSIUANIN
Microprocessor lla: Software NAJuANRYNU

USBN Microsoft IftioMBIUANAWMIUTUIEIoNINAATA
ia:1ABo3Microsoft BASIC munnauwoimestilsinaieudu
sngulRIINssN9avansSoftware GInNwUoN (ROM) VAU
InSounaUWOINaSTUUU azInSounauWaInesdouuAnagouliny
TugounsarnFAossun 70 1a: 80

O ASSETPLUS

I . ' Traf-0-Data

They Dream of having a PC on every desktop.

- — 3 -

fraffic tape processing

Bill Gatos 18506 RICHMOND BEACH DRt Nw
Paul Allen SEATTLE WA 2877
Paul Gilbert {206) 542 859

MICROSOFT

42



= Microsoft  Notable Acquisitions

Digital Marketing and Telecommunication

Technology Services and Mobile Phones

. Employment-Oriented
Linked[f}}

Social Network

Telecommunication App

@

Source Code Video Game Developer,

EMOJANG

Management Platform Creator of Minecraft

O ASSETPLUS 43



= Microsoft A wide variety of products

s:uudumans (0S) Windows 10
rJOffice 365 $
CICACAEIET
Business A Azure w)) Power BI
Devices & Accessories = %iff?csg it K X‘BOX
Developer & IT \S{[Ialé?é

g H% Sway

O ASSETPLUS
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CAGR 11.21%
= Microsoft  Key Financial Figures

2020-2022 Net Income

i -
ﬂ,;umulll\.

2015 2016 2017 2018

2019 2020F 2021F 2022F

B Revenue Microsoft Corp B Net Income Microsoft Corp

wanisadudiuluoanolniduavdudgunvwanisaiidudaulusunan

N’ ﬁﬁ?ﬂg;!;?l-us Source : Bloomberg as of 18 May 2020, Stats are Fiscal Years GAAP Standards which are Adjusted by Bloomberg

45



intel,

Experience
What'’s Inside




(intel”) Intel by the numbers

WUYAIUNSOONIIUUNIA:WAR

v

INnAlulag Processor

suidusudoudnanyluniswauun
na=igoulualanikyounnm
uNo1 50 U

w P‘%SETPLUS Source : Intel Official Website , Intel Annual Report (Form 10K)

CONFLICT
FREE

F GLONAL i
~ TOP COMPANIES

RepTrak’
-
‘I’“)I Aatior o“—'\““.(
e rankings)

Forbes

2020

us INTEL WORKFORCE

ead the statement?

o =
2018 = '™

«

Dow Jones
Sustainability Indexes

o/ ETHICAL

N.ETHISPHERE.COM

©0|WORLD'S MOST '

COM PANIESS

a7



LG

WE ARE
AWORLD
LEADE

in the design and manufacturing of
essential products and technologies
that power the cloud and an increasingly

smart conncted world INTEL MAKES POSSIBLE THE MOST AMAZING

OUR PURPO EXPERIENCES OF THE FUTURE

Inte

we create world-changing technology that
enriches the lives of every person on earth.

dnsuinalulagluginuduy InenmnivugkLios Business 990 PC Centric TUg Data Centric
WosouSunaniuouInm onn Cloud, Internet of Things, S:UU Memory, S:UU Network, 5G,

OUR GOMMITMENT

to corporate responsibility and
sustainability leadership is deeply
integrated throughout our business.

Autonomous Driving, Artificial Intelligence lla:zguadinuntnwsuliazAuAINNYD

WorUiduadountivlugwania:wauunninuatiesauinalulagiuounAnagnisiotion

Source : Intel Official Website , Intel Annual Report (Form 10K)



(intel”) §sfNavey Intel (Business Highlight)

.

3.E Data-Centric Business Segment
Business by Data Center Group :
Reven ue Contribution Chip na=gUnsniiasufeaniiuudnsu Cloud Ko 339%

oonIIUUIVVa Data Infrastructure n1gluavAns

Non-Volatile Memory Solution Group :
Chip a=gUnsniiasu énsunguaunsnidszinniiu G094
AU DMWY gunsnidnsavioya 18U SSD

PC-Centric
Business Segment

Internet of Things :
Chip nia:gunsniiasy dnsSunduguiesnouwomos 50/
Algdrnsusulawn:nwAuN1sUs:usawaay

52%

Clients Computing Group

Programmable Solution Group :
Programmable Semiconductors fivoniuuiawA: 3(y
danSuavAnsiwoldaruluaiusngg i Cloud 0

WANATU7 CPU, Chipset fiqAlEIUAOUWINDS anannssu nandns:ninstdausunisnmns

AsluBawrlisg INud soufivaunsnilasudue

Mobileye :
Chip na:zgunsniiasu naunisus:udawaniunns 1%

UOVIRU lla:n1siSeu§nisuisas [Edmsundu
InAlulad sneusdnludim 1IDusu

15U AoiGousio IWIUS Iazaunsilandwanswwn

‘ ,\ ) f‘ﬁ?E;LTPLUS Source : Intel Official Website , Intel Annual Report (Form 10K) 49



intel)  K<eep your imagination flowing:
(nte _ |
Intel powers you from basic tasks to your demanding workloads

Processor Families
Desktop, Laptop, loT Devices

@ [
D “3#.
S

Al and Machine Learning

50



wanATurin Intel §ng1KUNe THankateus:inn
asounaunnnIsidvuAuinalulag

Accelerators =

=

P,

e

Intel® Myriad™ X Intel® Agilex™ FPGA

Boards Connectivity
and systems

Intel® NUC

Memory
and storage

Intel® Optane™ SSD

N‘ ASSET PLUS Source : Intel Official Website , Intel Annual Report (Form 10K)

Fund Management

Intel® Wi-Fi 6 series

Platform
prOd ucts Intel® Xeon®
E processor
@ |G
CORE7 poeis
Wms fwnw

St

Intel® Optane™ DC persistent memory

Platform Products

CPU and chipset , an SoC , or multichip
package base on Intel architecture that
processes data and controls other devices in a
systems.

These Product are primarily used in
solutions sold through CCG, DCG and IOTG

Adjacent Products

®  Accelerators : Silicon products that can
operate alone or accompany our
processors in a systems

®  Boards and systems : Server boards and
small form factor systems

®  Connectivity products : Cellular modems,
Ethernet controllers , silicon photonics m
Wi-Fi, and Bluetooth

®  Memory and storage products : SSD ,
persistent memory , and memory

components
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(intel)  Key Financial Figures

CAGR 3.59%

100

75

Billion USD

2010 2011 2012 2013 2014 2015 2016 2017 2018 2019

2020F 2021F
B Revenue Intel Corp

Net Income Intel Corp

wanisadudiuluoanolniduavdudgunvwanisaiidudaulusunan

( ,\ ) ﬁdSM?ECTPLUS Source : Bloomberg as of 18 May 2020, Stats are Fiscal Years GAAP Standards which are Adjusted by Bloomberg

2020-2022 Net Income

50
25 “\

2022F
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A Network that
Connects the World
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VISA A network that connects the world

361 USBNBUUNWIAUSNISAIUNISENSNULNUS:UURARnNoaNTnY
Ranlulan IneiBoulod GusinA USBN sunATs soufiy $9Una Wi
S:UUNTSEIS:NUA8UNSATNDANIN 200 Us:inAnolan

Vision : To be the best way to pay and be paid for every

one everywhere.

The Visa transaction

1)

7 ASSET PLUS  source : visa Official Website , Intel Annual Report (Form 10K)
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s19[n lla= gsNava VISA

a' 38 % from Service Revenues

" v v —_ v A .
w/ snglnvNNsIAuSNsaduayuanA19INNIsiBusns Visa Products

35 % from Data Processing Revenues

$19lA9INNNS Authorization , Clearing , Settlement SOUf Value-Added
Services , Network Access lla: Service Maintenance du¢) N98191UY

AOWE:AINTUINYIAUSSNSSUNISEOVIY lla:n1sANItUNISVaIToYa

27 % from International Transaction Revenues

$19lA91N Cross-border Transaction SOUAVANSSSUITEU2INNIS
iJagundavanaiiu

5 % from Other Revenues

s19lRdUYN Value-Added Services 91 License Fee 21nN1sI@lusus
341 ATSSsUItgUN1sHionsoIUNS SOUNISI8IAINNISADUSIUUSENANC

w ASSET_PLUS Source : VISA Official Website , Intel Annual Report (Form 10K)

VISA We want to provide the most secure and seamless payment experience possible

Value-Added Services

orm
00 00

o
Consulting & Analytics a

Fraud Management
& Security Services

New Payment Flows

ﬂ

Core Products

1 Q w it = &

G2C
Tap to Pay Partnerships

Core
Business
-
Ventures
W
LI

Access &
Acceptance

Foundation

; VISA

Technology Security & Privacy Brand Talent




Visa Business Strategy :
VISA

Strengthening Visa’s role in enabling money movement globally

Core Business : 5é1vano Network NMsg1s:RULINUS:UUATNOALIUEEINWANIUINLIEUONIN New Payment Flows : tusounuuun 3dunvainuiia:vensveurvassneluludounisvedsis:iu

Unsss:zu Inegawsunssnalimonuinalulagnazinsusivedlan o1 nmsiinlUidusoidonnisss:Nuuu

sUnuuTrhaAIRneATU9IN flow MsErs=RUIUUIAL 15U P2P , B2C Ko G2C Inaldindovnenazlasuasny
Platform E-commerce n8oitins:nunasivaluiduwasniuasiu Fintech App #19¢)

WuguRITaInsweudsn veidnalonalunaindinano

. = ¢ i [
B == == Oam i - &
Core Products Tap to pay Ecommerce P2P G2C
3.4B cards at over 61M 1/3 of all domestic face-to-face Growth outpacing Visa Direct powers 7 of the Government to consumer, including
merchant locations transactions in over 50 countries physical retail major P2P platforms in the U.S. welfare support to low-income households
o[ ' ON o >0 >
= M g == ]
Access & Acceptance Partnerships Ventures B2C B2B
First-time access to digital Fintechs develop apps Strategic investments to enrich Clients will be able to reach over
payments for 396M consumers using Visa APls

Largest B2B
broader payments ecosystem

99% of bank accounts in 88 countries payments network

Value-Added Services : itiosonmsirs:iuludeguuisUiuunainhans SEidavensnanaiiio

Foundational : uenennisstiussnelinantinigo singaufifansifidnAry TnedAndafiusingu
sovSunisiaulnvavinsuAvaulad InsveneusnisasaunaulufivnsiANUSNuAIU Payment soufiv

AOUAY Ia:nduIESUASWIa:WUNSINgURE A IAUS Nuludnu InAlulad A WUADANE YaRIIUSUS Ila:
Kusn1sAus:uunWUaanNulunN1ssrs:=u N1sdavnunisliosnssunInoasinue

soufivAruNIWVaIUAAINS

B0
B—- 08 ﬂ

= o
o ? Technology

Security & Privacy
6 data centers worldwide

Merchant & Acquirer

Al and deep learning monitor network
. i and threats aimed at company
Solutions Consulting & Analytics Fraud Management
CyberSource enables Hundreds of payments & Security Services
merchants to securely consultant_s, dalta scientists and Helped prevent $258B ‘
accept payments online economists in 6 continents in fraud with Al VISA
[
Brand Talent
Only top sponsor brand of the NFL, FIFA, 19,500 employees in 76 countries
w’ A_SSET PLUS International Olympic Committee and

International Paralympic Committee
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VISA Key Financial Figures CAGR 15.77%

2020-2022 Net Income

30 I

25

N
o

15

2010 2011 2012 2013 2014 2015 2016

Billion USD

-
o

2017 2018 2019 2020F 2021F 2022F

Revenue Visa Inc B Net Income Visa Inc

wanisagudiuiuanniolnidudvdudgunuwanasaidudiuluoung

N ASSETPLUS Source : Bloomberg as of 18 May 2020, Stats are Fiscal Years GAAP Standards which are Adjusted by Bloomberg
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The

(Q)Acr%f’snelo

Company

“My business is making people,
especially children, happy”
— Walt Disney.

nnnnnnnnnnnnnn



The

> ISUAiuLINMSIDU Studio a8WNSaUVUNAIBNTUZOY 1920s Disney ISUASNOUNINSNNSAU KUY NWEURS S19NIS
@ALT<"’ ISNE InsArAU soufivvengssiivrngouaun nisnediReola:auA1avans Disney 199 J99UuBalduvvol Disney lla: Studio

Company malfinisusmsidunganiunolan ueneni @ouaun Disney figuidunkavaougunniglUifiouuinndn

[Semniuedi\

O\ ASSETPLUS 59



The

@ar B fonep Business Under Management
Company Disney UssfianielAnisushisiiusoaniUu 4 dou
Media Networks Direct-To-Consumer and International

Iussnenaswwanilsikusenuinngn

@ -

NATIONAL
GEOGRAPHIC

&f) ASSET PLUS Source : Walt Disney Company’s Website

iJussieniiansnisiAulngy

ESrii hotstar

+ NATIONAL
GEOGRAPHIC
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The

@ar B fonep Business Under Managem?nt
Company Disney iJssnaniglAnisusnasiugoonidu 4 dou

Studio Entertainment . _
fuU 2019 Market Share voJ Disney

NIWYUMNSNIAIAILUINLUNEY 18U Star wars _ e w
fussianweusluansgannidunon 40%

(Lucasfilm Ltd) 1a: Avatar (20" Century Studios)

M1IU19N Studio vou Disney Madu

% . The @A‘TE!OS&EP Studios @A(«T@?SNEF P I X N?S,\'noéT . [”135
ATIIRIAC ' avansvou X-Men lia: Fantastic Four aniduvad Marvel
TR ASTUDIOS ISNE . .
VAN p o E o o _ - -
ONASY OJUIOH’]ETQ\]U’]ﬂHOZIﬂﬂﬂ"IS Collab nuvounoa:=ns
Y | 159AR319:IAIRU Timeline N1sa$1untvlu Universe TIU
%\ %IOSNEP Music Group 1 El’s»tpTheatrical Group Blue Sl(y

anuNNo1 10U

0 Jl S|

w ASSET PLUS Source : Walt Disney Company’s Website, CNBC
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The
@ar B fonep Business Under Management

Company Disney UssfianielAnisushisiiusoaniUu 4 dou

Disney Parks, Experiences and Products
iJusshionasusnelaTRInusSEnuINnan

Disney Parks Experiences

Dlsnegland @LT%ISNEPWOrId =
B.sw CRUISE LINE

@ TOKYO »~
ISNE %%m@ Vacation Club

RESORT

EEA AL S Bt
ADVENTURES*WBMW

-~

A HONG KONG @ SHANGHAI /\
lsNEPLﬁND ISNEY RESORT were.
D oisp tEs087 & 3

w ASSET PLUS Source : Walt Disney Company’s Website

Products

@
®l$NEP Publishing Worldwide

%fsﬂefa store
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The

e | - CAGR 99.26%
criisnep - Key Financial Figures

Company

100
90
80
70
60
5

Billion USD
le)

4

o

3

o

2

o

1

o

2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020F 2021F

B Revenue Walt Disney Co Net Income Walt Disney Co

wanisadudiuluanniolaidJudvdudguniwanisaigusiuiuounnm

w’ ﬁﬁ?g;;!?l-us Source : Bloomberg as of 18 May 2020, Stats are Fiscal Years GAAP Standards which are Adjusted by Bloomberg

2020-2022 Net Income

2022F
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the Third Place: For Our
Partners, Our Customers and

Our Communities

fcten
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Who is Starbucks?

Chain $unwsnelkng Jeguuidnavanga 31,000 a1 Tu 80 UszinAnolan
Starbucks gnneaviut 1971 Insnsnisuilduduvisiudanw Tusa na:indouind Tu Seattle

Starbucks is
the Largest Coffeehouse

Company in the World. = f ,
And Still Growing LE BUCKS]

Mission
To inspire and nurture the human spirit — one person,

one cup and one neighborhood at a time.

&7—') A$SETPLUS Source : Starbucks’ Website
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Starbucks Products
Starbucks DiUhrureRv:=ESWNIWArINWEARERTAIINaNAY
UONNINSDVAUIIED Starbucks AGVLWARNATUrDUYEONIUNd NI MUIEKUNSIU

Revenue Contribution by Products (%)

Packaged and single-serve coffees and teas ~ 1%

i
Whole Bean a Verismo* Pods

VIA" Instant Cold Brew

Food ~ 20%

Hot Breakfast @ Bakery

Lunch Snacks & Sweets

Yogurt & Custard

000

w A$SETPLUS Source : Starbucks’ Website

Others ~ 5%

} /
TE ! p \ ;,
~— ! [
. " Mucuaor. e Tuablercun by
on o
/ | - L
" f; 7‘ f’r
sCaCio RO 16 SaecodomwOonetls 20
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Starbucks Store

uonINNISNIIASaVAUTKIISasIRmRAI&0 Starbucks GulrAdUdIAYNUUSSEINIANTETUSTU 1o NAoNsNTIESuIduaniunis

WAUURIONU d519 experience SIUNUAUNISIU MINISODNIIVUTIAT service INgnA1ASUNOU UINIUNI1UU Starbucks UN1SIWL

USNAs Delivery 1a: Pick up store IWonauduavnIuADINISIIaz81u08AIE:AINTAANATNISISU

ANIIFIUSSEINIANTETUSUIWDESY Experience SOUAUANAN

&f) ASSET PI-US Source : Starbucks’ Website

STARBUCKS® DESIGNED
FOR YOUR

P I C K U P ORDER-AHEAD

EXPERIENCE

wauwanuinalulad tRanAndutinunie Application
vodN Starbucks 1391USURSAU Starbucks Pickup

Ll

i* ‘*‘ ﬁs»\ * ** §/APAN

CHINA
* MEXICO X IONG KONG
VIETNAM
SINGAPORE
*

% x INDONESIA

*
BRAZIL

* CHILE

TAUSNs Delivery Tu 12 Us:InFi (as of 2019)




Starbucks Sustainability
Sustainability K§on1sSnunauiondsuagdgudu 10uinsusngusInAsSuIEAoWdANYUINVUIa:TdousouTunisanaulagodun/
uSNséios guan/glnusnisiussivrugAuuladnuAuINSuAtiuINU Ine Starbucks IATNMSSISUINSUAtIVITUBoIS::19aKT

ndonaguAditiugntinoudnAryuInBiuludegUuiazselulusunan

2030 PRELIMINARY TARGETS

CF> NS, "
O “Giving more than
50% REDUCTION 50% REDUCTION 50% REDUCTION
in carbon emissions in water used in direct operations and coffee in waste sent to landfills

el i e we take from the planet”

AREAS OF FOCUS

-
v "
: - Kevin Johnson, CEO -
Lxpancong plant-based Shifung away from single-use Avestag in regenerative fetter ways 1o manage More eco-friendly stores,
menu options 1o reusable packaging agriculture, reforestation, our waste opecations, reanufacturing
forest conservation and and delivery
water replenishment 1

DU SUpPlyY Chamn

w AsETPLUS Source : https://www.nielsen.com/us/en/insights/article/2019/brands-increase-trust-and-prices-through-sustainability/



CAGR 55.97%

2020-2022 Net Income

Key Financial Figures

35

30

25

B 20
-
c
S

= 15
m

10

5

2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020F 2021F 2022F
B Revenue Starbucks Corp Net Income Starbucks Corp

wanisagudiuiuanniolnidudvdudgunuwanasaidudiuluoung

w‘ A$SETPLUS Source : Bloomberg as of 18 May 2020, Stats are Fiscal Years GAAP Standards which are Adjusted by Bloomberg



LVMH

MOET HENNESSY . LOUIS VUITTON
“The World's Most Valuable Luxury Brand”

O ASSETPLUS 10



ILVMH  useniusadngsiadsana ideosiryfiunususi@udn Luxury

MOET HENNESSY . LOUIS VUITTON

dntinuulnngved LVMH eginnssnSaus:indAusuiAa Insusennoawulut) 1987
N191AN1SAOUSOUNANISVaN Louis Vuitton iU Mo€t Hennessy (Ing Mo€t 1a: Hennessy Innausounanasnulud 1971)
funlisnustniogng LVMH 2:wunoslfluiunu nsiususnielfinisusiisius:ammAansnisnomnegnounu

Mo€t & Chandon nosud 1743 \OuntisiuusennwarilsAngaiulan

MOET&CHANDON .
n1ssnv Winery TuwSuiAa . .
9UNADIUDY
i M,_; Jas Hennessy & Co. riofvl 1765
Hennessy WwanInan Cognac Louis Vuitton Wdladuaaauduiiin
Asuseu 165 U TUTuUG
x f Louis Vuitton riosuU 1854
guaninSednsyniena:ns:10ng

LOUIS VUITTON

Ju1Nndn 70 nusus Niddeidey

nususinMeld LVMH Riniingn nelAnIsusnisvey LVMH

. AoTou Cha ' Als
;/7/////'/,/// e/ 7770 ~ :C te_.au d’Yquem nisu
7 wannAsaisniut 1593

r’
O ASSETPLUS -



6 NAUSSN?

MOET HENNESSY . LOUIS VUITTON
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w ASSET PLUS Source : LVMH’s Website
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LVMH  soegwusennidungsniunsia:ndussie

MOET HENNESSY , LOUIS VUITTON

Wines & Spirits Fashion & Leather Goods Perfumes & Cosmetics
(RMOWA) 3 benefit
S FENDI SAN FRANCISCO
Y fresh
MOET&CHANDON He ﬁ%@ % Eg FEWTY BEAUTY
COGNACSSy C]:lristianDior W N
GV EIR\IISC HY
Watches & Jewelry Selective Retailing Other activities

IIIIIIIIIIIIIIIIIIIIIIII

SEPHORA

CHEVAL‘ZBLANC

BVLGARI

A HUBLOT

N ASSET PLUS Source : LVMH’s Website 73



LVMH  keyFinancial Figures CAGR 23.95%

MOET HENNESSY . LOUIS VUITTON

i

2010 2011 2012 2013 2014 2015

Billion USD

2016 2017 2018 2019 2020F 2021F 2022F

B Revenue Moet Hennessy Louis Vuitton M Net Income Moet Hennessy Louis Vuitton
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N; ASSET PLUS Source : Bloomberg as of 18 May 2020, Stats are Fiscal Years GAAP Standards which are Adjusted by Bloomberg
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LOREAL

N ASSET PLUS

For more than a century,

L'Or€al has devoted its

energy and its competencies

solely to one business:

BEAUTY.




LOREAL

Who is L'Or@al?

For more than a century,
L'Or€al has devoted its
energy and its competencies
solely to one business:
BEAUTY.

2019 Growth
LOREAL +8.0%

Beauty Market .5 .0%/5.5%

21 February 2020

&f) ASSET PLUS Source : Loreal company’s Website

L'Oréal 1Juustnindavdronvsnelrnjvoulan noaviut 1909 Ine Eugene Schueller
Je90urtussielunda 140 UszinAnalan Gnususnelinisusiishidungdnedaiwshane
USBniYaITvAUNSUnudnnssulknuquIds:gnANAUWanAtUriogWEaUIauD

A LEADER WITH STRONG POTENTIAL

WESTERN EUROPE
EASTERN EUROPE

NORTH AMERICA 20% ] 37

13% f
\7 Q ASIA PACIFIC

s A AF/RICA, MIDDLE EAST

" 10% ] 07

{
\

LATIN AMERICA

8% &)

LOREAL

76



LOREAL

Brand Under Management

USBNUNUSUANIUINUIENEIANISUSKIS FunauanAINNIWA NNJe laznnnau

(NA@uDrug Store, NGU High-End NauIgnveoIssnaIasuaos)

PROFESSIONAL
BEODUCTS

LOREAL ()

S
IKERASTASE ()
PARIS
&
&n PUREOLOGY

[l

serious colour care

21 February 2020

GO
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O

NS
@D

PARIS

UMER
UETS

EAL ()

@ARNICR ()
MAYBELLINE &£
NY X &
A e

essie

)
J tely

L'OREAL
LUXE

99999

@ ARMANI  AdeAls
() BIOTHRM ud
ST ES URBAN DECAY

>
® shuuemura (#&MET,CS-
@ I—R RALPH LAUREN
e B FRAGRANCES
@ vikioreroLF  cacharel

0 mESEl_ clariSonic

@ WEE YUESAL  (ftelier Cologne

VALENTINO

am - dm o amam

=
A

Ul

ACTIVE
COSMERMCS

LAROCI-IDOSAY ()

LABORATOIRE DERMATOLOGIQUE

VICHY 0
E\ SKIN'C-EUT‘ICALS ' ‘?E

Cerald

DECLEOR ()

PARIS

(I

LOREAL
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|_'O - E Al uanvnl USBNduinoaUIsNiuNTs Acquire

Brand Under Management usennilonaiAulnauinuagniolflusus L'Oreal

Building v
" FUTURE.

CE VALENTINO i
STYLENANDA i UG LER

&f’) ASSET PLUS Source : Loreal company’s Website



LOREAL

Performance by Divisions

9aITavadusus L'Oréal AenstilusuAnelinisusmrnsii
oidey 1I0uRAuIRETunan uona NG IUSUATNSWAIUN
udnnssulrligogdsioltion IWonauauaIn1siUasunlagvoy
InsusivaugjusinAna:nowitontinvedinalulag dnAuidnasrin
nsnannvenglululanlsiBoaungavu Aukanni
engagement nuusus Inelud 2019 voAvI8WIUBOINY
E-commerce VoJ L'Or€al Inulnuinii 52%

w ASSET PLUS Source : Loreal company’s Website

LOREAL
E)RNICR
LANCOMI

WESSANT/AURENT
ARMANI

Tiohls
T LOREAL

POWER OF SKINCARE
BRAND PORTFOLIO ACCELERATION

LOREAL LOREAL

33% 32%
Fdae TS

PRODUCTS & SERVICES
INNOVATION STRATEGY
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I_IOREAI_ CAGR 11.19%

2020-2022 Net Income

Key Financial Figures

40
35

3

o

2

()]

2

Billion USD
o

1

()]

1

o

(&)

2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020F 2021F

Bl Revenue L'Oreal Net Income L'Oreal
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N‘ ﬁdS»ﬁECTPLUS Source : Bloomberg as of 18 May 2020, Stats are Fiscal Years GAAP Standards which are Adjusted by Bloomberg
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“The World's #1 Shoes and Apparel Company *

>
jostrdo it
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“The World's #1 Shoes and Apparel Company”

Nike Us=noussfionanaa N1saoniiuu Wun
lazvigwanNiurinineovaunuNIsnw

ity T ———
Y ! ) ’ ;a*ﬁ-—-— s

¢ .
-

e

lla: Streetwear

QXD ASSETPLUS

ngufiwan Nike
IRvaaIduwiAy

&

Football Basketball Running

s19lAVaIUSENNI1 60% U19N
gonvienisuanus:inFidunan

U$udnuneauAdaniluveunoioy
n31 1,100 avanolan

iJuiivednususinSedsineBos
08 Converse lla: Hurley brands n2e
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w/ riomvlul 1964 Nike IAUTnouUTSUAUENNa=AUENS:9188ufYTU 170 Us:inAnalan

Logo “Swoosh” duiludryanuningninolanfuine

MIKE ullBA Store
. CONVERSE®

gNIaNdryrynu Nike 18u Nike 10u Official
Onitsuka Tiger UnETo AryrynfiuTiger Nike Sofioms Supplier vou NBA
(Asics Ua9UU) Nike IPO Nike Air Max Woods Converse apparel
Phil Knight n1a: Bill 23N80MS “Air” IBUdryrynu i5UTE Campaign Nike 18u&ryrynnu Nike 10u Official
Bowerman o Blue lla=01Jv1e Nike Air Michael Jordan "Just Do It" LeBron James lia: Supplier vou
Ribbon Sports (Goini ASUISN wsouoon Air Kobe Bryant NFL apparel
vou Nike) Jordan series ”I

JUSTDOIT.

NFLSHOP.COM
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Brands Under
Management

NIAj

CONVERSE Y

) [

Hurley

lusumirantasusnolnirusen
guiv 95% vous1glnnunun

O ASSETPLUS

Revenue Contribution

5%

W Sport wear
Jordan Brand

Other

by Product

B Running

Football

W Training

Basketball

Popular Iltems

S A %
\:/
Nike Air Force Chuck Taylor
" 3
: a
Jordan Retro Mercurial Vapor
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‘W’ " Key Financial Figures o

2020-2022 Net Income

50

40

30
20
10 “\ “\

2010 2011 2012 2013 2014 2015 2016 2017

Billion USD

2018 2019 2020F 2021F 2022F

B Revenue NIKE Corp Net Income NIKE Corp
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N ASSET PLUS Source : Bloomberg as of 18 May 2020, Stats are Fiscal Years GAAP Standards which are Adjusted by Bloomberg
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J9dunonuideunaunu

J9un0UIAeu9InAUHUWOUVEISIATNSIANS (Market Risk)

AD ADWIFLININAYINADIUEUWIUVEISIAT KSawanaulnulnasouvadnsiaisusSunovual Inslnsuwans:nuaindadeniFASuINg HSoN19:nAA 15U N1SITOY IASUINY ADUKU
WOUVAUATRU dnsananiTe 1Jusiu
nUSNWNSUSHYsIWeUauiuAduIAeN : USBNIANNSY:NS:918N1savNu [ngdinsiAiayavaInsans lazania:nisasnuluveu=uu

Uoﬁ'iaFIO'!UI@iU\lmnn'lsmIﬁu\nuvadrilu'aenmmaﬂs (Business risk)

Ao AoWIFudRINAYINNIsIVAguIasruauasniunisinnilsvausen arvidunalkyasnululaSuwanauinuniuiAAKdd
nusnwNsusmsiweleuiundwiden : (ann1snaunudntinRBIAS1KENIUNWNISHIU NNSUSHISVaIUSENAaINU SoUNIssNvIia:anannnssuUS:INNIREIAUVOIUSENGU 98

soitiouwolauiunouIAeamingno

Um‘ianmu@iaanwﬁ'\un'\sﬂeaua:|nsugﬁwaaUs:lnnﬁ'naaquldaaqu (Country and Political Risk)

Iteu9nnainuanve=inisadnulusinaus:ina Suenslfisuwans:nuanmsidasunlasintunisitiod la:iAsugnols
nusNN1sUSHsiweUeuiunouIde : USENIANISY:USHISAoWIFEY TngAnnIUanIUNISININISIodIa:IAsugRvagnindgaIa:unuwasturogvaliiaue

ASSET PLUS

Fund Management
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Um‘r‘uno'\u|§iwmn\'i06'1ﬁﬂmsd1ﬁuaaqunéuds:lnﬂ (Repatriation Risk)

IiovINNavnuanviinisadnuiunuls:INA navnuavidAdIdevINNIsiJasudassneeg neludszinAnnagnuiinlagnu nud idevennadnuaiv:=dnisadnulumids:ind 39019
InSuwans:nuannnasidasundainunasiigoy naziAsygnln
nuoNWNsUSHsiWeUauiuaouiden : USENIANTS=ANTUNISUSHISAWIFBIUs:INNT TRefnnuaniunisniniunasidodia:iAsugivagwinagn soufigunvaya Scoring NlA

91NIIVUIadIVOINN Bloomberg dnSuninazus:InAAAINUSBNINNISTAAEOUNISAINUUIWISTUNDEWaUIEUD

Jedunouidesinudnsaniuaou (Exchange Rate Risk)

'@ |

Ao n1siasunladvessnsiianiyaguiwans:nusisyadivedriozadnu U naunusauainumdsanaiunsaansiugasniuuIngau isvieridnlsiugodunia nednusoue:lgisu
Ruunnnauuitiovad Tununaudumnnednusauadnulugosiuuniluia:vierrinlsiugosuindeufienslisuwanauinuUINTUNSUAUGAILIUAU Bu9=rinlRwanauninu AIESUD
Ao WlUNbusuItiovNdadlaniUasuanaiiu Audu mstouiunouiFsdendnsinaniuasudaduindodiiodAnylunsuSISAUIEBIRNAINED
IUSNNNISUSHSIWeUeUASWIAEN : USBNIANIS:USKISAWIABNFUT Tnewrstunasnulursailssudryryrsoviedodntin (Derivatives) AdsonUsidudnsmaniuasuiu

S:ndANNUaNawugunavnuAuAiiuUIN Ineiddnnus:avAiwaloununduIFeVnIunag WuvaIWINNISNaINUSIU AVUU Gavnua1iinduidgdandnsiianidagu

Jodunouidesenmsvananiwaadedvednsiais (Liquidity risk)

Ao AoWIFsvRINAINNIsRgondoviensiansiulflus:oz10arasiAmURNIKUALS ItiesennadnurSonsiaIsvaInednuadIrisSuNSwela:/méonadnusoulassasawugau O
anwadoulios nednudionevigrnannswaninanalulflugodioainsiosnisreanslulisimmuidiounis
NUONWNISUSHSIWeUeuuAdUIAEN : USBNIANISY:WRISTUNARIZDNKLIDBaINUVaINaINUSoUadanIsuUNSwe [neitiuaniwaaaviludiary TnuAtiviivUsuntunisBovigvou

naunuuu IWonIWAEDIAIUNISUSHISNaINU
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Fund Management
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J9dunonuideunaunu

Jedunonuidssonmsivarindrury1doviedodntin (Leverage risk)

itiouandryryrdovieaountin 919A2IUTIUWIULINNIKANNSWEWUTIU AuUU mnnaanuaanuTua‘ryryﬁawweioandw&iouﬁ'ﬂﬁﬁun§waian§ﬁnmurﬁuwoumnno’wmsa\lr!uiu
KaNNSWEWUgIU (Underlying Asset)

nstlifnednuadnulunannwsnunanoiielauunouided nednue:wnWumuijeulvis:uludryryrdeunuaouidsd BisiAn ru Suldansereuinndn néetioundtsiAnann
vruz(u At nsavnuludiyryrdovisadourtinielesnunouideadu onvluanursndeiunouidedanukun Ia-nsrifitidnnisnasnuAANISniEn nednuanidslomalunis
TrsuwanauINUALINTU

IUSNNNISUSHISIWaUoUUAIWIABN : HIANISNaINUR=DIASHaNUNTSiegwaIauD IWelrn1sasnuludryrydovieaourtinBuluiunfnAnnsied Ielounumonuideia:
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walAnaunuidlonialnsuwanauinunuiniu Inev:avnuludndouninun:aunurnannswenmasnistosnunduidey

J9dunouidesennowduisniunissis:niivaugjoonnsaans (Credit risk)

Ao A0WIFBIRINAIINNISAeaNnsansklluaIsnIgAURUAU IazrHSenanIDElfnURRIKUA
nusnWNsusmsiweedriunouiden : USBNIANNS:WeNstNadNUlunsIashtjoenns1nsiAIULUAY DanU=N1SRUAR Na:9:IfdnsdARIN1sUs:utuNIsns:IaRuaniu
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Customer Care 02-672-1111
Insans 02-672-1180
www.assetfund.co.th
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VALUE BEYOND WEALTH
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